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braM project - Presentation of the first online platform dedicated to Brand and Merchandising 
Managers for SMEs in the children’s products sector 

The 21st of November 2011, the partners of the braM met in Brussels two years after its 
launch, in the offices of the European Apparel and Textile Confederation, EURATEX. 

This meeting was an opportunity to present to the stakeholders and to the public the 
final results of the European project braM and to introduce the first online platform 
dedicated to Brand and Merchandising Managers for SMEs in the Children’s 
Products Sector. 

In the presence of Mr. Pedro Bravo, President of the Association Children’s Fashion Europe and under the supervision of 
Alexandra Curatolo, Project Coordinator of the braM, the members of the consortium from Finland, Sweden, Greece, Italy 
and Spain presented the different phases of development of the online course and its application in the children’s fashion 
sector. 

Lisbeth Svengren Holm, from the University of Borás – Swedish School of Textiles, presented the structure of the new course 
and mentioned briefly its contents.  

Takis Lybereas, after a short presentation of the way Hellenic Clothing Industry Association conducted the analysis of needs 
at the beginning of the project, described how the pilot phase had taken place in Greece and the feedback of the 
companies that participated. So did Yrjo Gorski from the Finnish Association of Retailers Muotikaupanllitto.   

And finally, Daniel de los Reyes Calvo, from S2 Grupo de Innovación en Procesos Organizativos, S.L., presented in a 
practical way the user-friendliness of the online course braM, developed on the platform Moodle. 

The web based course braM was created under the Leonardo Lifelong Learning Program through the collaboration of 7 
European partners from Spain, Sweden, Italy, Greece and Finland. The course will be available at beginning of 2012. 

For more information about the project: www.brandfashionmanager.eu 
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CPM Kids Catwalk - 11th Edition of the always stunning European Catwalk 
 

Once again, CFE organizes the 11th Edition of its European Catwalk which will be held 
in the 18th CPM Collection Première Moscow International Trade Fair from the 28th 
of February to 2nd of March 2012. 

The members of CFE and of its collaborators (Anivec, Asepri, NOVA Child, 
CNA Federmoda, Finatex) will beneficiate from exceptional conditions to show their 
fall/winter 2012-2013 collections in the unique European Kids Fashion Show in CPM.  

Indeed, all those companies who participate will get a 50% discount and will have the opportunity to promote their brands 
in one of the most promising markets.  

If your company wishes to participate at this catwalk, please contact us as soon as possible and send your application form 
to cfe3@childrensfashioneurope.com before 16th December 2011 

To read more details about this call, please click here. 
 
To see pictures of the last CPM children's catwalk, organized by CFE, which involved Barcarola, Blue Seven, Bóboli, Cóndor, 
Garvalin, Kinderit, Lea Lelo, Mayoral and Special Day, please click here: http://on.fb.me/CPM-Kids-Sept2011 

To download the clipping of the catwalk of February 2011, please click here: http://bit.ly/Clipping-CPM-Kids-Feb2011 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

FIMI – January 2012 with new exhibition spaces 
 
The next International Fair of Children’s Fashion (FIMI) will be held in Valencia from the 20th – 22nd of January 2012. 

During the coming edition, FIMI will present innovations of new spaces, which include NUDITOS, SPEAK AREA and SEE ME 
WALKING. 

NUDITOS is a space, where the designer will have the opportunity to meet the manufacturers. As it’s the first edition, this 
space will be for schools, students and professionals from Spain, which do not have their own collection yet. If there are any 
Spanish students, who study abroad, they will have the chance to show their works en NUDITOS. 

Another exhibition space is the SPEAK AREA. In this area, the participants will be able to compare notes in regard to 
experiences, design, ideas, etc. 

Moreover there will be an area called SEE ME WALKING. It will be a space, which expresses another universe for children. 
There will be shown more fashion and the latest trends will be experimented. A DJ will be there too, who will create an 
ambiance, which point out the originality, design and innovation. 

Of course, SEE ME maintains as professional showcase and a space international, so the offer forms national as well as 
foreign brands. 

FIMI is considered as the second largest fair of the sector. This 74th edition expects to reach the good figures that have 
located it at the top of the Kids Fashion Exhibitions. During the last edition of Spring/Summer 2011, 260 brands have 
participated, this represents an increase of 13% compare to the last edition for Spring/Summer 2010.  

For further information: http://www.fimi.es/ 
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The EU wants to create a European front of the fashion 

While the unity of the EU is in question due to the crisis of the euro, the European Commission appointed the representatives 
of the fashion sector to prepare a proposal aimed to force the sector under a European front and to push its increase. In the 
meeting, which was held in Brussels, have participated representatives of companies like Loewe, Chanel, Versace, Louis 
Vuitton, Christian Dior y Harrods. 
 
On that opportunity and on behalf of the Association of Fashion Designer from Spain (ACME), the 
Spanish designer Agatha Ruiz de La Prada asked to the European Commission “to help the textile 
sector like it helps the agriculture”. 
 
All participants agreed to the need to defend the quality of the clothes and the European completions as promised to 
compete in the international markets. De la Prada pointed out that the “complex” of the Spanish designers in contrast to 
the French ones and named the “wonder” as international success of the Spanish companies such as Zara or Mango, and 
asked for initiatives aimed to “increase the collaboration between the designers and the industrial textile associations”.  
Enrique Loewe on his part, pointed out the importance of the fashion to “express the European identity and its values” in the 
whole world.  
 
The vice president of the European Commission and the commissar of the Industry, Antonio Tajani, pointed out the 
importance of the fashion to get out of the crisis because of its value as impulse of innovation and creativity. In this context, 
he proposed to create a European observatory of the sector, as well as force the relation with the tourism, in view of the 
important volume of the purchases which carry out the visitors in the stores of European fashion. 
 
The group will keep several meetings to discuss the work of the proposal and will appoint European ambassadors of the 
fashion to deepen the connection of the common industry and emerging economies like Brazil, China or India. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

   

 

 

 

 

 

New improvements to succeed in fashion retail 
 
The Institution of Biomechanics of Valencia (IBV) carried out a study for the association Cvida, 
which show improvements about how the shops can be fitted out so that consumers feel 
better.  

These improvements of the stores should offer their customers a unique and personalized 
shopping experience.  The client wants to ask less, buy more and feel more attended and 
advised. 

It starts with the liberty of buying, which means that the consumers would like to be more independent during the shopping, 
it continues with the offer of the products, in which the client would like to have an exposition of all colours and sizes of every 
product. Another aspect is the system advising you in reference to measures, preferences and dress senses. The changing 
rooms and the costumer supports play an important role too. And the last point is the personalization of the product, with 
which the client would make the object more to his own, more exclusive and unique. 

To read more about it, please click here: 
http://www.modaes.es/back-stage/151111/las-siete-claves-para-tener-exito-en-retail-de-mod 

CFE participates in next UEAPME's Administrative Council 
 
The President of CFE, Mr. Pedro Bravo, will take part to next UEAPME's Administrative Council meeting which will take place in 
Brussels on the 28th of November. 

During this meeting, the attendants will discuss within the various points of the agenda, the current situation of UEAPME’s 
presidency and its perspectives till next mandate and the members’ representatives to be elected as Chairs of UEAPME’s 
Committees and Task Forces for the period 2012-2013. Mrs. Gunilla Almgren is today the “Acting President” of UEAPME, until 
next presidential elections. 
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The German market for children’s fashion is characterized by practical and economic 
clothes 

The turnover of children’s fashion in Germany approaches to 2 700 million euros annually, a sum that includes nearly 5% of 
the total number of clothing and fashion in general. However, it can be appreciate that in the last few years this figure has 
been falling, as in the 90’s the turnover was approximately 3 400 million euros. 

The sector of children fashion is mainly dominated by the “vertical integrated establishments”, such as C&A and H&M, 
which offer products at a very competitive price. In addition, there exist other types of commerce, like the discounter for 
clothes and food or the sale per Internet, which achieve good positions in the distribution of children’s fashion at the 
German market. In a realized survey, nearly the half of the sellers, who were asked, are of the opinion that discounters are 
the greatest competition, which operate in this industry, as a consequence of the low price. 53% of the interviewees also 
believe that the sale of the clothes per Internet is changed to a trend that is more and more important. 

According to this report, the costs per child are 319 euros annually. The costs for newborns are, approximately, 1 400 euros. 
From this amount 840 euros are for textiles and 560 euros for the equipments. 

Source: Textilwirtschaft 

Mayoral will expand 14% in 2011 raised by the exportations 

The company from Malaga, Mayoral, national leader of the children’s fashion sector, has targeted to expand 14% in 2011. 
The turnover will amount to 240 million euros this year owing to the development of the exportations. 
 
Mayoral has actually eleven subsidiaries and is presented in fifty countries. The company possesses altogether 130 
establishments, 110 of these are own and the rest franchising. 
  
At the moment, the exportations represent 60% of the sales of the company, with Italy and France 
as principal markets. In the USA the company has targeted to achieve sales of a million of clothing 
within five years, according to Expansión. 
  
The company which is in the planning process to expand its headquarters with an investment of 50 million euros operates in 
the USA since two years. Mayoral has accompanied in Miami with a local partner to distribute its clothes in the American 
market.  

 

  

 

 

  

 

  

 

 

 

 

 

 

  

 

 

 

 

 

For further information do not hesitate contacting us by e-mail or telephone: 
E-mail: info@childrensfashioneurope.com - Tel.: 0034 96 391  03 34 


